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251. NNPRN (1) Battle Mountain  

2. NNPRN (1) Bishop, CA
3. KPTL-AM, KCMY-FM (2) Carson City, Minden
4. NNPRN (1) Crescent Valley
5. KRJC-FM, KTSN-AM (2) Elko
6. KELK-AM, KLKO-FM (2) Elko
7. KNCC-FM (1) Elko 
8. KHIX-FM (1) Elko 
9. KCLS-FM, KELY-AM (2) Ely
10. NNPRN (1) Eureka
11. KVLV-AM/FM (2) Fallon
12. NNPRN Hawthorne (1) 
13. NNPRN (1) Incline Village
14. KJUL-FM, KXNT-AM, KMZQ-FM, KOAS-FM, KVGS-FM, 

KNUU-AM, KLAV-AM (7) Las Vegas
15. KKLZ-FM, KJUL-FM (3) Las Vegas
16. KLNR-FM, KNPR-FM, KTPH-FM (3) Las Vegas
17. KNUU-AM (1) Las Vegas
18. KWPR-FM (1) Las Vegas
19. KADD-FM (1) Laughlin
20. NNPRN (1) Lovelock
21. KBDB-AM/FM (2) Reno
22. KUNR-FM (1) Reno
23. KBUL-FM, KKOH-AM, KNEV-FM, KURK-FM (4) Reno
24. NNPRN (1) Susanville, CA
25. NNPRN (1) Truckee, CA 
26. NNPRN (1) Verdi 
27. NNPRN (1) Winnemucca 
28. NNPRN (1) Yerington 
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NNS National Pick Up
514 Stations 

Nevada News Service
888-320-9602

Fax: 775-540-1826
nns@publicnewsservice.org

46 state/regional radio
stations aired NNS stories in 2005

Las Vegas

Reno

NNS Market Share Information

     28%

27%



ANNUAL REPORT 2005 * Represents the minimum number of times stories were aired.

Nevada News ServiceNevada RADIO COVERAGE

 Story Breakout Number of Radio Stories Station Airings*

Budget Policy & Priorities

Campaign Finance Reform/Money in Politics

Criminal Justice

Education

Energy Policy

Environment

GLBTQ Issues

Health Issues

Human Rights/Racial Justice

Livable Wages/Working Families

Native American Issues

Public Lands/Wilderness

Senior Issues

Smoking Prevention

Social Justice

Totals

Nevada Broadcasters

“Good topics that have 

local and state or 

regional impact...It’s 

very handy and a useful 

addition to our news 

gathering...The service 

is a defi nite asset to our 

news operations, provid-

ing tape that we don’t 

have time to gather. 

Keep those 

stories coming.”

“How can we expect people to 

share our values if they are never 

heard? The Nevada News 

Services has become a valuable 

outlet for progressives here.  

The number of stories and the 

usage statistics do not fully 

measure the impact we are 

having on the issues.  

We are shaping public opinion, 

not simply reacting to it.” 

Mark Nichols, 
NASW, Nevada
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649
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